CAMPAIGN PROPOSAL FORM

Name: | Audrey Barry | Student ID: | 1234321

Email: | 1234321@bucks.ac.uk

Name of your campaign: | My Pronouns Are...

Please provide as much details as possible, or we may need to delay your proposal to gather further information.

What is the objective of your campaign?

Objective of this campaign is to embed inclusive language at the forefront of University life and create a
welcoming community for all students, enabling people who do not feel confident to verbally correct individuals
on their pronouns. Students will be able to show their preferred pronouns on badges that can be easily taken on
and off clothing to enable individuals to use their correct pronouns and prevent misgendering individuals.

Who is the target audience for this campaign? Why?

Those who do not already introduce themselves with their preferred pronouns, to educate them on why using
pronouns in daily life is important as well as demonstrate allyship to those who do not use their pronouns
assigned at birth. The introduction of pronoun badges will help to normalise the idea of expressing your
pronouns, demonstrate being a good trans ally, and hopefully push for wider campaigning across the University.

How will you measure the impact of your campaign?

The measurement of success for this campaign will be determined by the number of students who pick up pronoun badges across all three of the
different University campuses. We would like to set a target of 5% of the student body picking up pronoun badges by the end of the academic year 2022/
2023 to expand further in more years to come. We will also measure the impact of the campaign through it being recognised by the LGBTQ+ community
as a symbol of inclusivity on campus and through speaking to members of the society, network as well as the LGBTQ+ Executive Officer

When would you like the campaign take place? Where will the campaign take place? (HW/UXB/AYL/Online?)

From June 1st onwards to fall in line with the Pride 23 Campaign All campuses, pronoun badges will be available across areas of the University will high footfall

Please provide any relevant links or inspiration for the campaign:

https://www.medicalnewstoday.com/articles/gender-pronouns
https://outandequal.org/wp-content/uploads/2020/05/Pronouns-Guide.pdf

Studies show using pronouns encourages this to be standard practice, and allows LGBTQ+ to feel more included

What resources do you need? Please indicate costs where possible.

Item Cost Quantity Total Cost
Badge Machine £129.99 1 to begin with £129.99
Baskets for badges |£5.99 6 £35.94
Badges £7.98 for 25 200 £63.20
Paper for badges Unknown Unknown
Badge Design In house from comms |2 different designs N/A

Please send your completed form to surepresentation@bucks.ac.uk
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